Volunteer Engagement:
By the Numbers

In 2014, in an effort to better support and engage volunteers, Tri Delta launched a Volunteer Engagement
Survey to examine our volunteers’ greatest needs and challenges and to determine how best to offer a more
robust volunteer experience. We repeated the survey again in Spring 2018 to measure our progress. The
information below was gathered from both of those surveys.
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Information presented is based on data from the 2014 and 2018 Volunteer Engagement Surveys.



